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MEDIA 2007 aims to strengthen Europe’s
audiovisual industries by providing funding
to companies. The specific aims are to
improve the quality of European content
and to help European films, programmes
and projects perform better internationally.

The MEDIA Programme offers financial
support to European documentary
filmmakers by: 

• providing development funding for 
projects

• offering production financing for 
documentaries for television

• subsidising the cost of bank loans 
for projects

• funding training courses and networking
events which directly target the 
documentary filmmaking community.

INTRODUCTION: The MEDIA Programme is a European
Union support programme for Europe’s film, television
and new media industries. The Programme’s current
edition is called MEDIA 2007. From 2007 until 2013 it
has €755m to allocate.
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Images above from left to right

1. The Moura Mysteries, produced by Bergmann Pictures, received MEDIA TV Broadcasting funding

2. In Search of Mozart, produced by Seventh Art Productions received MEDIA TV Broadcasting funding 

FIDMarseille is supported by MEDIA Audiovisual Festivals funding
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DEVELOPMENT

Documentary filmmakers can apply for
support for development costs of creative
documentaries of minimum duration of 25
minutes (one-off or series).  

There are two schemes available depending
on the experience and financing capacity of
the production company:

•  Single project funding
•  Slate funding

Up to 50% of the development costs are
available as a non-repayable grant.  Grants

from €10,000 to €60,000 are available for
creative documentary single projects.
Applications can be submitted by
production companies registered for at
least 12 months prior to the submission
date. Applicants must have previously
produced either a  creative documentary of
over 25 minutes, a drama over 50 minutes
or an animation of over 24 minutes.
This previous project must have been
commercially distributed within the last two
to three years.

Slate funding provides €70,000 to
€190,000 for three to six projects. 
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1. and 2. Paradiso, produced by Besom Productions, received MEDIA New Talent Development funding

Goth Cruise, produced by Tigerlily Films, received MEDIA Slate Development funding >

FUNDING: Creative documentary is one of the
categories of audiovisual projects supported
by the MEDIA Programme. It takes a real life subject
as a starting point but requires substantial original
writing, and expresses the director’s or author’s point
of view. Please visit www.mediadeskuk.eu/funding for
full details of MEDIA Programme funding schemes.
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To be eligible for Slate funding a company
must have been registered for at least three
years. A track record is required in having
produced and internationally distributed
two projects in eligible categories (see
above) in the last five years.

If the company does not have the required
track record, the experience of an individual
can be taken into account provided that this
person is currently the applicant company’s
shareholder, managing director or has been
on the company’s payroll  as a producer for
at least 12 months. Applicants must have
an on-screen producer's or executive
producer's credit on a previous project.

The Call for Proposals is published on  an
annual basis with two deadlines: one in
spring and one in autumn.  Companies can
submit one application (either for one single
project or for a slate of projects) in any one
Call for Proposals.

TV BROADCASTING

Support is available for production
companies with a European creative
documentary intended primarily for
broadcast, with a minimum duration of 25
minutes (one-off or series). Up to 20% of the
production budget for the documentary is
available as a non-repayable grant, capped
at €300,000.

The programme must have received at least
50% of its funding from European sources.
A minimum of three broadcasters from
three different countries participating in the
MEDIA Programme must be attached and 
50% of the finance must be in place from 

third parties at the time of submission.  The
rights must revert to the applicant after a
maximum of ten years in the case of a
co-production with a broadcaster and after
seven years in the case of a pre-sale.
Applications must be submitted before
principle photography commences.

The Call for Proposals is published on an
annual basis. There are three deadlines,
usually in February, June and November.
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1. and 2.  Stranded, produced by Ethan Productions, received MEDIA TV Broadcasting funding 

and was pitched at the Amsterdam Forum for International Co-financing of Documentaries

Ghosts of the 7th Cavalry, produced by October Films, received MEDIA TV Broadcasting funding
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i2i AUDIOVISUAL

The i2i Audiovisual scheme supports
European independent production
companies that bear the costs of bank
financing and/or associated insurance and
completion bond costs on their projects.
It offers subsidies to cover up to 50% of
insurance costs, completion guarantee
costs and financial costs capped at
€50,000 per project, and at €100,000 per
company.

In order to be eligible companies must
present a signed credit agreement,
insurance contract or completion guarantee 
for the project. Companies that are
beneficiaries of MEDIA Single Project
Development funding have privileged
access to this scheme. The Call for
Proposals is published on an annual basis
with autumn and spring deadlines.
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1. Iran and the West © PA Photos, 1979. Produced by Brook Lapping Productions, received MEDIA TV Broadcasting funding

2. In Search of Beethoven, produced by Seventh Art Productions, received MEDIA TV Broadcasting funding

Turtle: The Incredible Journey, produced by Film and Music Entertainment, received MEDIA i2i Audiovisual funding

The MEDIA Programme has been crucial in enabling Brook Lapping to make a number of
ambitious series.  From 1994 it has provided us with loans and grants that have bridged the
gap between “not quite enough to make it” and “hooray, we can go into production”.

The most recent series to receive funding is Iran and the West (2009). Securing the
participation for this series of Presidents Carter, Rafsanjan, Khatami and Putin and a dazzling
list of other key players proved even more time-consuming and expensive than we had
anticipated.  But for the grant from MEDIA, the series would have been in danger of collapse.
In maintaining the standards of public service broadcasting – at a time when the market is
threatening it – the MEDIA Programme has played an essential role for us. 

Brian Lapping, Brook Lapping
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Documentary Campus (formerly Discovery Campus), is funded by the MEDIA Vocational Training Scheme

The Berlinale Talent Campus 2009 was supported by the MEDIA Vocational Training scheme. © Berlinale Talent Campus 2009

DOCUMENTARY CAMPUS
www.documentary-campus.com

Documentary Campus (formerly known as
Discovery Campus), is dedicated to
international co-productions of high quality
documentaries for large audiences.  

The Masterschool is a unique project
development course for a select group of 15
European documentary film professionals
who follow a programme of four workshops
in a year. Two tutors (commissioning editors)
are assigned to each project. Applications
are open from June to September.

EAVE
www.eave.org

EAVE is a producer development
programme that offers training in producing
feature films internationally with a focus on
co-production. Producers follow a year-long
programme of three workshops, with or
without a project. It is suitable for
experienced documentary producers who
wish to move into fiction and producers
who work in both documentary and fiction.  

EURODOC
www.eurodoc-net.com

EuroDoc is an intensive three-session
training course aimed at improving the
development, financing and management
of international documentary projects. The
course involves presenting a project to
European commissioning editors, who are
invited to the course. Recruitment for the
course takes place in December each year. 

TRAINING: There are several MEDIA-funded training
courses that are particularly tailored to the needs of
documentary filmmakers. Below are details of some of
the courses you could apply for. Please see
www.mediadeskuk.eu/training for details about all the
courses that are funded by MEDIA. Courses can run at
different times each year, so check the website for
current deadlines. 

>

UKMediaDeskDocuFilmmakers1  23/10/09  11:18  Page 11



ESODOC
www.esodoc.com

This course is specifically aimed
at filmmakers working on  European social
documentaries. ESoDoc brings together
independent documentary filmmakers and
producers, non-governmental and non-
profit organisations, television broadcasters
and new media companies.

ESoDoc consists of three one-week
workshops that take place over the course
of six months, during which participants,
either individually or in groups, develop a
documentary film project. Participants are
recruited in March each year.

SOURCES 2
www.sources2.de

Sources 2 is a script development
workshop that offers creative
documentary sessions. The workshops
take place throughout the year in various
locations.

ARCHIDOC
www.lafemis.fr

Archidoc is a three-session script
development workshop aimed specifically
at documentary filmmakers with a project
using film archives.  The sessions include a
chance to pitch to European
commissioning editors. The course takes
place each November in Paris, France.

NIPKOW
www.nipkow.de

Nipkow is a fellowship programme
designed to assist film and television
professionals expand their contacts and
experience by providing long-term training
via internships with film and media
companies and practical professional
coaching. The course takes place
throughout the year in Berlin, Germany, with
two application deadlines each year. 

BERLINALE TALENT CAMPUS
www.berlinale-talentcampus.de

The Berlinale Talent Campus consists of
over 60 workshops, lectures, screenings
and discussions, all structured around the
five Ps of filmmaking: philosophy, pre-
production, production, post-production
and promotion. The Campus receives
around 2,500 applications from across the
world each year, and 500 participants are
selected to take part.  Participants will
benefit from long-term networking
opportunities with each other and with
some of the most influential and renowned
people in the international film industry.

The Berlinale Talent Campus runs alongside
the Berlin International Film Festival in
February each year, with the application
deadline usually in October.

STORY DOC
www.storydoc.gr

History Doc is a project-based training
course for European historical documentary
filmmakers. Each year, 20 projects are
selected and guided from development and
financing through to production and
international distribution.

Potential applicants must have
documentary projects or proposals that
have co-production potential and would
appeal to an international audience.
The participants must also have previously
worked on a documentary project. The
course takes place each January and
September in Athens, Greece.
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Images above from left to right

1. Participants filming at the ESoDoc training course, which is funded by the MEDIA Vocational Training Scheme 

2. Wagah, directed by Supriya Sen, was presented with the Berlin Today Award at the Berlinale Talent Campus 2009 

3. A Massacre Foretold, produced by Lansdowne Productions, was developed at the MEDIA-funded Archidoc training course

The Masterschool Pitching sessions offer a consistently high quality of projects.
There is range, there is depth and the projects themselves are well researched and
put together. The standard of the pitching itself is very high.
Richard Klein, Controller, BBC Four, on Documentary Campus (formerly Discovery Campus)

The Berlinale Talent Campus was a hugely enjoyable six-day creative summit - with
brilliant, thoughtfully curated panels that included discussions with the likes of Tilda
Swinton, Wim Wenders and Steven Spielberg’s DOP Janusz Kaminski. Though
mainly weighted towards fiction filmmaking, I found that the sessions were still
insightful and useful for the documentary filmmakers among us, and found the
opportunity to network between the different genres inspiring.
Michelle Coomber, documentary filmmaker and Berlinale Talent Campus participant 2009
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THE EUROPEAN 
DOCUMENTARY NETWORK 
www.edn.dk

The European Documentary Network (EDN)
is a membership organisation which
arranges a range of pitching sessions and
networking events to stimulate exchange
beyond national borders, and between
more established documentary producers
and emerging talent.  

Each one of these sessions is a
good opportunity to meet European
commissioning editors.  In an undisturbed
and focused environment filmmakers are
introduced to the art of pitching, presenting

their projects and generally managing their
relationships with commissioning editors.
Real partnerships, which could result in a
deal, can be built this way.

In addition to the pitching sessions, the
EDN online forums are an opportunity for
members to interact with each other and
with invited experts.

EDN also publishes DOX, a bi-monthly
magazine that offers insight into the work of
documentary filmmakers, new creative
trends, film reviews and details of events,
awards and festivals.

14 15

The MEDIA Stand and meeting area at the Palais des Festivals, Cannes - MIPTV 2009 >

NETWORKING: Thanks to support from the MEDIA
Programme, European documentary filmmakers have
opportunities to meet, network, inspire each other,
build relationships with commissioning editors and
co-produce innovative programmes with international
potential. The MEDIA Programme offers financial
support to organisers of networking events. Please visit
www.mediadeskuk.eu/networking for full details.
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EDN also annually publishes the
indispensable EDN Financing Guide, a
reliable and up-to-date directory of all
documentary and factual commissioning
editors at European TV stations, with
profiles and duration of their slots.  

In 2009 the annual membership fee for EDN
was €130 for individuals, and company
membership was available at a cost of
€260. This enables up to five members of
staff at one company to enjoy the
benefits of membership, including discounts
on participation in training courses and
discounted advertising rates in both DOX
and the EDN Financing Guide, as well as
company visibility on the EDN website. EDN
membership for institutions was also
available at an annual cost of €800. 

EDN - DOCS IN THESSALONIKI (March)
www.filmfestival.gr 

This pitching forum gives independent
producers a unique opportunity to present a
project internationally, to meet colleagues
and create alliances for future co-operation
in Europe.

The forum consists of intensive training
and information on the market for
documentaries in Western Europe.  Pitching
training is conducted through group work
where the producers meet with
international experts who help them
improve and target their projects to the
international market.  This is followed by
pitching in public to a panel of European
commissioning editors. 

EDN - DOCSBARCELONA (January)
www.docsbarcelona.com

DocsBarcelona is a pitching forum
preceded by an intensive two-day pitching
workshop, which prepares participants for 

the pitching session. Projects are then
presented to the commissioning editors'
panel and an audience made up of industry
professionals who enrol as observers for
these sessions.  Pitching masterclasses are
also often held.

EDN - LISBON DOCS  (October)
www.edn.dk

Lisbon Docs is a documentary festival that
includes screenings of documentaries,
masterclasses on international aspects of
documentary making and a pitching
workshop for European documentary
filmmakers and producers who want to take
part in an intense creative dialogue.

During the pitching workshop, 14 projects
are discussed, developed and thoroughly
examined by colleagues and a tutor team of
six internationally experienced producers
and directors with the background and skills
to give participants inspiration for the
development of their film.

At the end of the workshop all projects are
pitched to a panel of commissioning editors
from leading international co-production TV
channels. 

EDN - DOCUMENTARY IN EUROPE (July)
www.docineurope.org

This international documentary film event
hosts a pitching session, preceded by a
workshop. It also offers a series of
screenings of new documentaries as well as
hosting seminars, panel discussions and
case studies on the latest developments
and prospects for European documentary.

At the matchmaking session, filmmakers
are able to present projects in the early
stages of development to European
independent producers.  It is a unique
opportunity for authors and directors to
introduce themselves to the production
world and test their ideas with
commissioning editors, experienced
producers and distributors in round-table
sessions.
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Image above 

DocsBarcelona is funded by the MEDIA Vocational Training scheme 

(Both images) The English Surgeon, co-produced by Eyeline Films and Bungalow Town Productions, was pitched to financiers at DocsBarcelona

>
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PITCHING FORUMS, MARKETS
AND FESTIVALS

THE AMSTERDAM FORUM 
FOR CO-FINANCING OF 
DOCUMENTARIES (November)
www.idfa.nl/industry/the_forum.aspx

This well-established highlight of the
documentary calendar enables around 40
selected independent producers to pitch
to a large panel of international
commissioning editors, or to join a select
group of observers. 

In order for a project to qualify for the
Central Pitches, there are a number of
requirements, including: the commitment of
at least one broadcaster, film board or film
institute; and at least 25%, but not more
than 75%, of the financing in place. Other
pitching opportunities are also available.

DOK LEIPZIG 
(October)
www.dokfestival-leipzig.de 

DOK Leipzig  is the largest German festival
for creative documentary and animated film,
and presents industry events for directors,
producers, editors, distributors and
journalists involved in this sector. DOK
Leipzig offers a platform for networking

amongst film professionals worldwide as
well as for the distribution of finished
productions, the financing of new ideas and
the promotion of the next generation of
filmmakers. The industry activities include:
DOK Market Digital; International DOK
Leipzig Co-production Market; DOK Leipzig
Market Screenings; Documentary Campus
Masterschool Pitching session and DOK
Summits.

DOC OUTLOOK MARKET AT 
NYON VISIONS DU RÉEL (April)
www.visionsdureel.ch/film-market/profil.html

The Doc Outlook International Market
(DOCM), which forms an integral part of
Visions du Réel, is one of the most
important business events for the
international film industry. It attracts over
600 producers, commissioning editors,
buyers, distributors and festival
representatives. Its friendly atmosphere and
link to Visions du Réel make the DOCM a
dynamic platform for the financing, sale and
distribution of films. It also provides a meet-
ing place for film industry players from
around the globe, and hosts a discussion
forum.

DOCLISBOA (October)
www.doclisboa.org

Doclisboa is a festival dedicated exclusively
to documentary cinema, seeking to
highlight new ways of thinking, of viewing
the world and communicating. The festival
gives priority to films which manifest the
point of view of the author both in terms of
content as well as form. The aim of the
festival is to allow a more profound reflection
upon contemporary themes and current
affairs, thus stimulating new debates.  

DOCPOINT – HELSINKI DOCUMENTARY 
FILM FESTIVAL (January)
www.docpoint.info

This fast-growing festival in Helsinki,
Finland, screens over a hundred films to an
audience of 20,000.

FESTIVAL DEI POPOLI (November)
www.festivaldeipopoli.org

A festival in Florence, Italy, which screens
documentary films produced for cinema
and television on sociological, political,
anthropological and economic issues. 

FIDMARSEILLE (July)
www.fidmarseille.org

The Marseille International Documentary
Film Festival is held in Marseille, France, and
screens over a hundred European films to
more than 20,000 viewers. The festival
brings together filmmakers, audiences and
event organisers with a view to increase the
circulation of European film.  

KASSEL DOCUMENTARY FILM 
AND VIDEO FESTIVAL (November)
www.filmladen.de/dokfest 

An international film and media festival  in
Germany with a focus on new media. The
festival programme includes documentary
screenings, the exhibition MONITORING,
and the  Interfiction conference. The
festival shows about 240 international 

documentaries each year, which are seen
by more than 8,000 guests and
professionals.
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1. 2. and 3. Independent European filmmakers can participate in MIPTV and MIPDOC as part of the MEDIA Stand

>
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LUSSAS DOC FILM FESTIVAL (August)
www.lussasdoc.com 

Lussas Doc in France  (also known as États
généraux du film documentaire) provides a
definitive programme of contemporary
documentary films. Not only does it assess
the state of present-day documentary but
also the subjects and world affairs they
cover.

MIPDOC and MIPTV (April)
www.mipdoc.com and www.miptv.com

MIPDOC is a two-day documentary
programme showcase held in the lead-up
to MIPTV, in Cannes, France. Over 24,000
screenings are organised for some 350
specialised international documentary
buyers. All programmes are listed in a
catalogue distributed to the buyers two
weeks before the event.  Participants are
supplied with a list of ‘who watched what’
for their sales follow-up. 

MIPTV is the world's premier audiovisual
content market. It is where the key decision

makers come to meet, talk and forge the
business partnerships that will drive the
future growth of the industry.  In addition,
the globally renowned MILIA conference
programme provides a unique opportunity
to work with mobile, internet and interactive
industry   professionals.

The MEDIA Programme aims to improve
access of professionals to MIPTV and 

MIPCOM by offering a reduced accreditation
fee and the services of a shared MEDIA
Stand. Visit www.media-stands.eu for more
information

MIPCOM (October)
www.mipworld.com

MIPCOM 2009 will see the 25th anniversary
of this international market for television,
video, cable and satellite in Cannes.  Along
with MIPTV, it is the world's biggest
audiovisual content market, and is attended
by over 13,000 professionals from more
than a hundred countries.

ONE WORLD INTERNATIONAL
DOCUMENTARY FILM FESTIVAL (March)
www.oneworld.cz 

One World is one of the leading festivals
dealing with the issue of human rights in
Europe and one of the founding members
of the Association of Human Rights
Festivals, which unites 17 festivals from
throughout the world.

One World is not just a film festival but also
a discussion forum, which every year offers
audiences an opportunity to actively
participate in debates on topical political
and social issues. It is held in Prague, Czech
Republic.

SHEFFIELD DOC / FEST 
AND MEETMARKET (November)
www.sheffdocfest.com

The UK's leading documentary film festival
has expanded to become one of the
major festivals for documentary in Europe
and the wider world, with the attendance of
many international filmmakers and buyers
mixing with UK talent and broadcasters. 

The MeetMarket, which runs alongside the
festival, offers pre-scheduled one-to-one
meetings with commissioning editors and
other funders and decision-makers from
around the world. The projects are reviewed
by the commissioning editors online in the
lead-up to the event, so meetings take
place based on the preferences they
indicate before the market.
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1. Sunny Side of the Doc is supported by MEDIA Promotion funding

2. and 3. The MeetMarket  at Sheffield Doc/Fest was supported by MEDIA Promotion funding

The Co-Production Forum at the International Documentary Festival Amsterdam is funded by the MEDIA Promotion scheme
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the  three competition programmes: Nordic
Short Films, Nordic Documentaries and
New Nordic Voices.  Filmkontakt Nord
organises the Nordisk Panorama Market
and Nordisk Forum for Co-financing of
Documentaries in connection with the
festival.  Seminars and masterclasses also
feature prominently.

SUNNY SIDE OF THE 
DOC INTERNATIONAL 
DOCUMENTARY MARKET (June)
www.sunnysideofthedoc.com

Sunny Side of the Doc is a specialist
documentary market which takes place in
La Rochelle, France.  The market attracts
nearly 2,000 professionals from around the
world with more than 400 exhibitors and
300 buyers and commissioning editors
from 120 television stations in 50 countries.  

THESSALONIKI DOCUMENTARY 
FESTIVAL AND DOC MARKET (March) 
www.filmfestival.gr

Also known as Images of the 21st Century,
the Thessaloniki Documentary Festival is
one of the world's largest festivals for
factual filmmaking. The festival is a
showcase  for the year's best documentary
films and a hotspot for filmmakers to meet.
2009 marked the 11th year of the festival.

Thessaloniki Doc Market attracts nearly 500
participants from European independent
companies and boasts over one in three
programmes being acquired by
broadcasters and distribution companies.  

The MeetMarket was a terrific opportunity for us to connect with buyers. It is so well
run and we are hopeful that the buyers’ initial interest will develop into television
sales for the film.

DA Pennebaker, documentary filmmaker, on the Sheffield Doc/Fest MeetMarket

BALTIC SEA FORUM 

FOR DOCUMENTARIES (September)
www.latfilma.lv

The Baltic Sea Forum for Documentaries,
held in Riga, Latvia, offers a market for ideas
for documentary films with international
potential. It serves as a platform for
documentary directors to show their
projects to media representatives and
source funding.  Representatives of almost
20 major European film and television
companies attend the event. 

DRAGON FORUM

(June)
www.dragonforum.pl

Dragon Forum is an annual documentary
film workshop held in Krakow, Poland, that
features pitching sessions and provides
practical advice on documentary
development and production for interna-
tional audiences. All participants receive
Dragon Forum diplomas of completion and
outstanding projects are recognised with
Dragon Forum awards.

EAST EUROPEAN FORUM (October)
www.docuinter.net

The East European Forum, held in Jihlava,
Czech Republic, is a unique meeting of East

European documentary filmmakers and
European commissioning editors where the
filmmakers and their independent
producers offer their creative projects for
co-production, pre-sale and acquisition.
The Forum is organised by the Institute of
Documentary Film in co-operation with the
Jihlava International Documentary Film
Festival.

MEDIMED (October)
www.medimed.org

The aim of this small-scale market held in
Sitges, Spain, is to improve the promotion
and development of European production
of new independent documentaries, and
to encourage networking between
audiovisual professionals and operators.
MEDIMED has become a special interest
market which supports the promotion
of Euro-Mediterranean audiovisual
productions involving television networks
and independent producers, with the
objective of transnational co-operation.

NORDISK PANORAMA (September)
www.nordiskpanorama.com

Nordisk Panorama is held annually in
Reykjavik, Iceland, and is a meeting point
for Nordic short and documentary film
professionals.  The festival’s core events are 
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